
WIN IN DISCOUNT

FINANCIAL VALUE

LEAD IN OMNICHANNEL

ECOSYSTEM OF CHOICE 

ENABLERS

ETHICS AND INTEGRITY

COMMUNITY

beneficiaries

pesos donating, including 
50 million from the 
Walmart Foundation

118,825

100
million

tons channeled

tons of  food, personal 
hygiene items and cleaning 
products donated

natural disasters attended

community modules to provide 
primary medical care and basic 
medical supplies in partnership 
with the Mexican Red Cross and 
other health industry partners

407.93

275

11

2

Walmart Medical Services Center and 
pharmacy at Walmart Supercenter Plaza 
Oriente, in Iztapalapa, Mexico City

1st

SERVE COMMUNITIES

tons of food and general merchandise donated: 
40,357 in Mexico and 6,872 in Central America47,229 alliances with food banks:  

98 in Mexico and 7 in Central America105

SUPPORT LOCAL COMMUNITIES’ DEVELOPMENT

Food security

Natural disaster relief in Mexico

Hurricane Otis support

OPPORTUNITY

CAREER OPPORTUNITY FOR OUR ASSOCIATES

DEVELOPMENT FOR LOCAL SUPPLIERS AND ECONOMIES

SUSTAINABILITY

CLIMATE CHANGE

CIRCULAR ECONOMY

NATURAL CAPITAL

REGENERATIVE COMPANY

associates in the region:  
200,464 in Mexico;  
37,141 in Central America

237,605

associates trained and 
40.07 million pesos 
invested in training

suppliers in the region: 
33,790 in Mexico and 
16,662 in Central America

consolidated revenue
8.2% growth vs 2022

Bait active users

customers visiting our 
stores in Mexico and  
Central America

GMV growth 
in Mexico

self-service price 
perception increase 
in Mexico

same-store sales 
growth in Mexico

TPV (Total Processed 
Volume) growth in Cashi

Distribution Centers 
in Central America

Walmart Connect 
sales growth

associates in  
Central America

(billion MXN)

GMV growth in 
Central America

kiosks  in Mexico

increase in Private 
Brands penetration 
in Central America

operating income  
margin

EBITDA margin in 
Central America

new stores in Mexico

total units in Mexico

cities served  
in Central America

331,353

50,452

886.5

11.8  
million

6 
million

21.7%

+120 bps

7.9%

~3.0x

11

+45%

 1,124 

34%

 37,141 

+20 bps

8.3%

9.1%

148

3,007

156

promotions:  
29,389 in Mexico and  
4,050 in Central America

of the merchandise sold 
in Mexico is purchased 
within the country

consolidated revenue 
in Mexico
9.3% growth vs 2022

credits disbursed

savings through tech 
investments

GMV growth
in Marketplace

increase in Private Brands 
penetration in Mexico

same-store sales growth 
in Central America

customers collecting 
remittances through 
our network

Walmart de México y 
Centroamérica associates

health memberships sold

extended assortment 
SKUs growth

Pickup points  in Mexico

Self-checkout stations in Mexico

consolidated EBITDA 
margin

investment in 
strategic projects

new stores in 
Central America

total units in  
Central America

33,439

91.87%

742.5

~500,000

170 
million

40%

+35 bps

8.4%

1.5 
million

 237,605 

172.3%

 1,417 

+1 
million 

+4,800 

10.6%

28,792

14

896

scholarships, totaling 
a 28.5 million pesos 
investment

of our self-service 
suppliers in Mexico 
are SMEs

consolidated revenue in 
Central America 
9.4% growth vs 2022

patients with access 
to health solutions

Distribution Centers 
in Mexico

On Demand stores 
in Mexico

increase in Private Brands 
penetration in Sam’s

growth gap in same-store 
sales Walmex vs ANTAD

Walmart Connect 
omnichannel 
campaigns growth

associates in Mexico

On Demand stores  
in Central America

EBITDA margin  
in Mexico

paid dividends

new stores contribution 
to consolidated sales

cities served  
in Mexico

2,475

85.25%

144.0

~1  
million

21

1,207

+200 bps

60 bps

+30%

 200,464 

113

10.9%

46,349

1.5%

579

engagement index:  
93% Mexico and  
90% Central America

new suppliers:  
3,474 in Mexico and  
1,001 in Central America

90%

4,485 

of executive positions 
occupied by women:  
1,668 in Mexico and  
218 in Central America

of the merchandise 
sold in Central 
America is purchased 
within the region

1,886

84.31% 

women thrive in Engineering and 
Information Technology positions:  
95 in Mexico and 49 in Central America

our self-service suppliers in 
Central America are SMEs 

associates from our different formats 
completed their junior high school, 
high school or bachelor’s degree 
studies through EduWalmart

144

14%

+2,400

pesos invested in 
sustainable initiatives

progress towards our 
Zero Waste goal

3,968

78.5%

pesos in savings through 
the implementation of 
sustainable initiatives

reduction in food waste, 
surpassing our goal

regenerative stores in 25 states

tons of virgin plastic eliminated 
in Mexico since 2020

117

64.4%

106

9,379 

of reduction in scope 1 and 2 emissions in 
Central America in 2023 with respect to 2022  

of the waste generated is diverted from landfills: 
81.4% in Mexico and 62.9% in Central America

of the palm oil used in the production 
of Our Brands is certified as Mass 
Balance and Segregated by RSPO in 
Mexico,  100% in Central America

place in the “Most Ethical Companies in 
Mexico” ranking conducted by AMITAI

of fresh and frozen seafood is 
certified as sustainable in Mexico 
and 68.0% in Central America

reduction in associate accidents in Mexico

 21.2%

78.5% 

95.6% 

2nd

76.9% 

9.4% 

of total energy consumption comes 
from renewable sources

pilot in Sam’s Club with a shampoo refill 
system, selling over 500 liters

of the total volume of paper, pulp, and 
wood comes from certified sources such 
as FSC, PEFC, and SFI or recycled content 
in Mexico, 100% in Central America

accident-free stores and clubs, 
583 in Central America

of canned tuna is MSC (Marine Stewardship 
Council) certified in Mexico

of the Members of the Board are women,  
40% are independent

45.3% 

1st

97.2% 

1,170

100% 

40%

million million 

x = times

2023 REPORT

Relevant Figures2023

associates with disabilities: 
6,765 in Mexico  
and 1,774 in Central America

8,532 


